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Why Australian Government use of social media is all one way

CONTENT ANALYSIS SURVEY RESPONSES
Analysis of 7295 posts from 88 social media pages 44 practitioners working in the public
assessed the function and type of content. service responded to the survey.
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HOW ARE PUBLIC AFFAIRS PRACTITIONERS
IMPLEMENTING SOCIAL MEDIA IN THEIR AGENCY?
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WHAT CHALLENGES ARE PRACTITIONERS FACING?

Lack of appreciation for the value of social media within the agency

~4 Politically sensitive environment

Lack of capability in current staff

Lengthy governance processes
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WHAT WOULD YOU CHANGE?

would publish different content to social
media that is more interesting, timely and
appealing for the audience

extra staff would allow them to be more
effective

would increase engagement




